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Your speaker for today: Mindi Rosser
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= Social Media
Business Strategist at oL’o

= Marketing Content
Manager at Ym DER

- Blogger at § biznology
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Get this feeling when you hear
the term “Social Selling™?

You're not alone.
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What's in it for you?

By the end of this webinar, you will:
= Understand exactly what social selling is -- and
what it's not!
= Design your personal brand on Linkedln and
Twitter
= Develop your social selling system
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What is social selling for?
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Of business-to-business (B2B) buyers use social
media to research vendors
--IDC Social Business Study, February 2014
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What exactly is social selling?

Social selling is effectively using social media to
connect with prospects and buyers.
It's really that simple.
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“Social selling expands on the age-old
basics of getting to know your customers
and meeting their needs.”

Jon Ferrara
-Ceo of Nimble

@biznology | www.biznology.com
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Designing your Personal Brand
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Refresh your LinkedIn profile

Your personal
LinkedIn profile is the
starting point to
becoming a
successful social
Se”er Mindi Rosser
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Looking good online
IS key.
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Optimize Your Twitter Profile

Your Twitter profile must
match the messaging and
look of your profile.

Tweets Following Followers Like Lists

S I
18.4K 3,515 6,482 35.9K 17

Tweets Tweets & replies Media

Mindi Rosser

@MindiRRosser Follows you ¥ Pinned Tweet
Mindi Rosser @MindiRRosser - Jul 3 v

.
r t h IV S ‘”5"“ ml,& figoca "1‘”‘“""‘{' 9 Before you sink time and resources into #Instagram, know the facts.
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ork Content Manager e - N i ‘
.
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. Autodidact. Meathead.
© Let's connect!

IIMEBA Alumna.

FACTS AND STATS ABOUT

Instagram,

ONE SHOULD BE AWARE OF IN 2017
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Mindi Rosser @MindiRRosser - 2h v
3 Key Ingredients For A Successful Social Media Strategy bit.ly/2qGe3J5 by
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Develop Your Social Selling System
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Social Listening

LinkedIn Social Listening Checklist
= Read through your Linkedin
newsfeed
= Join 5-10 LinkedIn Groups in
your industry
= Check your notifications
Twitter Social Listening Checklist
= Create Twitter lists to follow
prospects, buyers, and
competitors

18.4K 3,515 6,482 35.9K 28 0

AL Subscribedto  Member of
Mindi Rosser
@MindiRRosser

= Start using a social listening tool,
like Tweetdeck —

= Follow hashtags and keywords —
in your social listening tool

All Things Books

@biznology | www.biznology.com

#biznowebinar

Create a list

Your Tweet activity

Your Tweets earned 1,851 impressions

over the last 24 hours

Who to follow -

@ Monet Love @Realtor Love
Follow

@ Thomas Abrahams @ther
Follow

Q Bizongo @828izongo
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Social Engagement

LinkedIn Social Engagement Checklist

Comment on one or two LinkedIn
updates

Start or comment on a LinkedIn group
discussion

Respond to every relevant LinkedIn
notification

Twitter Social Engagement Checklist

Engage with one or two tweets
Tweet at one or two prospects or
customers

Share or retweet content from
prospects or customers

Craig M. Jamieson mentioned you in a reply to Claudia 4d
Dieterle

Mindi Rosser yikes! Let me inspect. Apologies!

HOW } WOTK Social selling often comes across as spammy. Here's how
"" to do it right. #socialselling #socialmedia #b2bsales

4 Likes « 2 Comments

See post analytics

Congratulate Irene Lewis for starting a new position as 5d
Member at The Junior League of Austin

Previously Senior Media Relations Specialist at Software Advice

Say congrats | & Like

&% ) Congratulate Ally Benoliel for starting a new position as 5d
! Inbound Marketing Manager at Deep Instinct

Previously Marketing Operations Manager at Penguin Strategies

Say congrats | & Like

@@ Congratulate Heather English and 3 others for work 5d

2 @ anniversaries

See who's celebrating
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Craig M. Jamieson mentioned you in a reply to Claudia 4d
Dieterle

Social Gets Personal

LinkedIn One-on-One
= Send a personalized connection

Mindi Rosser yikes! Let me inspect. Apologies!

HOW } WOTK Social selling often comes across as spammy. Here's how
"" to do it right. #socialselling #socialmedia #b2bsales

IﬂVItatIOn 4 Likes « 2 Comments
= Follow up with a personal message See post analytics
= Getinto a beneficial conversation
Twitter One-on-One Congratulate Irene Lewis for starting a new position as 5d
- Tweet at someone and ask a question Member at The Junior League of Austin

Previously Senior Media Relations Specialist at Software Advice

= Send a direct message
= Get into a back-and-forth exchange Say congrats | & Like

&% ) Congratulate Ally Benoliel for starting a new position as 5d
! Inbound Marketing Manager at Deep Instinct

Previously Marketing Operations Manager at Penguin Strategies

Say congrats | & Like

a@ Congratulate Heather English and 3 others for work 5d

2 @ anniversaries

See who's celebrating
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Social Selling Is a two-
way conversation.
Emphasize more

“social” less “selling.”

@biznology | www.biznology.com



I § biznology

Questions?

Type your questions into
the Q&A tab!
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Get a 50% discount for the first six months

= Three lucky viewers—info@SoloSegment.com

= Everyone else gets 20% off
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¥l low-volume keywords

Download Grand Totals 17 3 18% 17
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