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▪ Former          Distinguished Engineer 

▪ A senior strategist at  

▪ A senior strategist at  

▪ Senior Strategist at  

▪ Author of three 

books on 

Internet marketing 

▪ Founder of                   

Your moderator for today:  Mike Moran 

         @MikeMoran                   mike@mikemoran.com                 973-826-0744 
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How to Build Your Social 
Selling System with 
LinkedIn and Twitter 

 

 

Mindi Rosser 

Thanks to our sponsors 
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Click on the tabs 
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▪ Social Media               

Business Strategist at 

▪ Marketing Content       

Manager at  

▪ Blogger at 

 

Your speaker for today:  Mindi Rosser 

    @MindiRRosser        mindi@theconversioncompany.com       219-427-4996  
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Get this feeling when you hear  
the term “Social Selling”? 

You’re not alone. 
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What’s in it for you? 

By the end of this webinar, you will: 

▪ Understand exactly what social selling is -- and 

what it’s not! 

▪ Design your personal brand on LinkedIn and 

Twitter 

▪ Develop your social selling system 
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What is social selling for? 
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75% 
Of business-to-business (B2B) buyers use social 

media to research vendors 

--IDC Social Business Study, February 2014 
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What exactly is social selling? 

Social selling is effectively using social media to 

connect with prospects and buyers. 

It’s really that simple. 
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“Social selling expands on the age-old 
basics of getting to know your customers 

and meeting their needs.” 
 

Jon Ferrara  

-Ceo of Nimble 
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Designing your Personal Brand 
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Refresh your LinkedIn profile 

Your personal 

LinkedIn profile is the 

starting point to 

becoming a 

successful social 

seller 

 

Looking good online 

is key.  
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Optimize Your Twitter Profile 

Your Twitter profile must 

match the messaging and 

look of your profile. 

 

Create a cohesive brand 

experience. 
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Develop Your Social Selling System 
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Social Listening 

LinkedIn Social Listening Checklist 

▪ Read through your Linkedin 

newsfeed 

▪ Join 5-10 LinkedIn Groups in 

your industry 

▪ Check your notifications 

Twitter Social Listening Checklist 

▪ Create Twitter lists to follow 

prospects, buyers, and 

competitors 

▪ Start using a social listening tool, 

like Tweetdeck 

▪ Follow hashtags and keywords 

in your social listening tool 
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Social Engagement 

LinkedIn Social Engagement Checklist 

▪ Comment on one or two LinkedIn 

updates 

▪ Start or comment on a LinkedIn group 

discussion 

▪ Respond to every relevant LinkedIn 

notification 

Twitter Social Engagement Checklist 

▪ Engage with one or two tweets 

▪ Tweet at one or two prospects or 

customers 

▪ Share or retweet content from 

prospects or customers 
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Social Gets Personal 

LinkedIn One-on-One 

▪ Send a personalized connection 

invitation 

▪ Follow up with a personal message 

▪ Get into a beneficial conversation 

Twitter One-on-One 

▪ Tweet at someone and ask a question 

▪ Send a direct message 

▪ Get into a back-and-forth exchange 
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Social Selling is a two-
way conversation. 
Emphasize more 

“social” less “selling.” 
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Questions? 
 

Type your questions into 
the Q&A tab! 
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Get a 50% discount for the first six months 

▪ Three lucky viewers—info@SoloSegment.com 

▪ Everyone else gets 20% off 

SoloSegment.com 
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Thanks to our sponsors 
Don’t stop now! 

September 19, 2017 

11:00 to 11:30 ET 

Auditing Your 

Digital Marketing-- 

Identifying Ways 

To Improve Your 

Marketing 

Effectiveness 

Andrew 

Schulkind 

   Sign up now: 

   http://bit.ly/BizAuditSM 
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