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The webinar will begin shortly!

How much more revenue can you make from your website search?

Check out the SoloSegment
Site Search Inspector.
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bit.ly/solosegmentinspector
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Thanks for joining!

Audit Your Digital

Marketing: Ways to biznology
Improve Marketing

AV \ Effectiveness Webinar

Andrew Schulkind  September 19, 2017

@biznology
www.biznology.com

We'll be starting soon!
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Your moderator for today: Mike Moran

* Former == Distinguished Engineer

= A senior strategist at

OOOOOOOOOOOOOOOOO

= Author of three search e = P
books on B |
Internet marketing

* Founder of § biznology

¥ @MikeMoran ><] mike@mikemoran.com ® 973-826-0744
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Thanks to our sponsors
Audit Your Digital

Marketing: Ways to

Improve Marketing Qndlgo

Effectiveness
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MountainTop Data

Andrew Schulkind itk SoloSegment

@biznology | www.biznology.com



] ! biznology

Click on the tabs

Audit Your Digital Marketing: Ways to Improve Marketing Effective
Hosted by Biznology :

N

Chat People Poll Q&A Handouts

W Connect Chat with Twitter Learn more

Thanks for joining!

Audit Your Digital

Marketing: Ways to ‘biznology
Improve Marketing Webinar

Effectiveness
Andrew Schulkind  September 19, 2017

@biznology
www.biznology.com

We’ll be starting soon!

© 2015 Mike Moran Group LLC
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Your speaker for today: Andrew Schulkind

- President & Founder of Qndlgo

Q Grapeseed
= Founder of Mar?(etmg

Author at ! b]znology

¥ @andrewschulkind P<Jandrew@andigo.com ® 212-727-8445
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 Why audit
= What we want to learn
= When to audit

= What to measure

#biznowebinar @biznology | www.biznology.com © 2017 Mike Moran Group LLC



To ensure that our
marketing materials
match our
marketing goals.
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= Qutside events
* Internal changes
= Onasetschedule

#biznowebinar @biznology | www.biznology.com © 2017 Mike Moran Group LLC



I § biznology
andigo

= Branding & design

= (Content

=  Website front end
and back end

* Email marketing

=  Social media

* Process and efficiency

#biznowebinar @biznology | www.biznology.com © 2017 Mike Moran Group LLC
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Analytics data
underpins (nearly) all
audit decisions.

= Reach

= Engagement

= Response

= Processvs. Business

#biznowebinar @biznology | www.biznology.com © 2017 Mike Moran Group LLC
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Does your brand
reflect your
business?

#biznowebinar @biznology | www.biznology.com © 2017 Mike Moran Group LLC



'biznolugy

andigo

Brandin
Desig

Are your materials helping you
increase your reach and
engagement?
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True to brand and
tailored to the
buyer’s journey.

#biznowebinar
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+ Maintaining perspective
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Different is better
than better.
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= CTAs

= Perspective
= Segmentation
= Attribution
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= CRM integration
= SEO
= Goals
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= Reach
= Engagement
= Conversion?
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= Reach
= Engagement
= Conversion?
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You can’t measure
ROI'if you don’t
know your .
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+ Reuvisit existing tools

+ Match marketing materials to goals
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il SoloSegment Measure. Learn. Optimize

o0 e
€ C

W Segment

Set it free!

First three emails
get a 50% discount for the first six months

info@SoloSegment.com

Everyone else gets 20% off
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Dan Abelow

Sign up now:
http://bit.ly/30LMKTG

biznology
Webinar

November 14, 2017
11:00 to 11:30 ET

3 Steps to Lead
Online Marketing
in Tomorrow’s
Digital Earth

Thanks to our sponsors
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